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Background

Objectives

On the other hand, media workers are also facing increasingly risky working 
conditions. While other professionals have the option to work from home, media 
workers continue to go out on the field to do their reporting and spend time at the 
newsroom to prepare their reports. 

The study was initially set to target 400 respondents in 38 cities where AJI chapters 
called AJI Kota had been established across Indonesia. However, following the 
distribution of questionnaires to the 38 AJI chapters and various AJI Whatsapp groups 
and social media networks, a total of 792 respondents were assembled.

The media and their independent and reliable reports play a crucial public role during 
the pandemic. It is hard to imagine a society without the presence of the media, where 
the public is exposed to nothing but hoaxes about COVID-19.

Even in the midst of COVID-19 pandemic, media workers continue to work on 
delivering recent information to the public, either from government official statements 
or field reporting supplemented with analysis and findings of studies by qualified 
sources.  These efforts are made in order to provide the public with guidelines on how 
to survive the extraordinary global outbreak.

In light of this condition, Alliance of Independent Journalists (AJI) in collaboration 
with the International Federation of Journalists (IFJ) have conducted research on 
“Media Unions in Response to Covid-19 in Indonesia”. The objective of the study is to 
determine the impact of the pandemic on Indonesian media workers. 

In addition to revealing the impact of the pandemic on media workers, the study seeks 
to identify the expectations of the workers on the media corporations, unions and the 
government throughout the COVID-19 pandemic. 

2.  To determine the impact of the pandemic on the health of media workers in 
target cities

3.  To determine the impact of the pandemic on the livelihood of media workers in 
target cities.

1.  To determine the actual condition of media workers in target cities during the  
pandemic

4.   To determine the impact of the pandemic on the psychological condition of 
media workers in target cities.

5.  To identify media workers expectations during the pandemic.
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Data Collection Method

Timeline

The study collected data from 792 respondents. While the researchers had selected 38 
cities as target locations, due to overwhelming interest from the media workers, each 
AJI chapter in the target city managed to gather more than 15 filled out questionnaires, 
which exceeded the targeted number. In addition to the respondents gathered by the 
enumerators, the study also garnered additional data from respondents from AJI 
Whatsapp groups and social media.

● Prepare a list of respondents in softcopy (Word document) 

Enumerator Responsibilities:

● Take data on number of media workers in each respective city before 
distributing the questionnaire

● Conduct an interview with the respondent, either face-to-face (while adhering 
to health protocols) or online, while filling out the questionnaire.

This study employed two data collection methods, namely questionnaire and 
interview with adherence to the health protocols set to prevent transmission of 
COVID-19. Respondents answered the questions listed in the Google form provided 
at http://bit.ly/riset_pekerjamedia, with an enumerator appointed as person in charge 
for the filled out questionnaire. The enumerator in each target city was also tasked with 
providing necessary explanation in the event of queries from the respondent.

● Submit data on the number of media workers, their names and the media they 
work for to AJI Indonesia

● Should the enumerator conduct follow-up interview, she or he was required to 
submit a written report and recording of the interview via email

● Respondent data collection and 
questionnaire distribution   : week I-II November 2020 

● Data analysis     : week III November 2020 

● Compiling report      : week IV November 2020

● Respondent interviews     : week II November 2020 

● Research data collection   : week III November 2020 
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Data Collection Result

The study on “Media Unions in Response to Covid-19 in Indonesia” began with designing the 
questionnaire in the fourth week of October 2020.  The questionnaire consisted of 30 questions on the 
respondent's personal data, the impact of COVID-19 on media workers, provision of personal 
protection equipment and COVID-19 testing by the company, participation in union and professional 
organization, and expectation as a media worker in the midst of the pandemic.

The questionnaire was distributed to the 38 cities where the AJI chapter (AJI Kota) was established 
between October 27, 2020 and November 13, 2020. By the closing date of the questionnaire 
distribution, the number of respondents that had filled out the questionnaire on Google form 
http://bit.ly/riset_pekerjamedia had reached 792, or nearly double the initial target number of 400.

The respondents work for various types of media. The majority work for online media (47.6 percent), 
followed by print media (29.3 percent), television (14.4 percent), radio (5.6 percent), print media with 
digital version (1.6 percent), news agency (0.8 percent), radio with digital version (0.4 percent), and 
others (0.4 percent).  

The respondents who participated in the research came from various posts and ranks in media 
organizations, from editor-in-chief, director, managing editor, station chief, editor, assistant editor, 
manager, head of Human Resources Development (HRD), reporter, photographer, videographer, 
account executive, advertisement department staff-member, IT department staff-member, 
cameraperson, layouter, content writer, contributor, to freelancer. 

Type of media

Print and digital media

Print media

“MEDIA UNIONS IN RESPONSE TO COVID-19 IN INDONESIA” 5



In terms of age, the 792 respondents came from various demographics with the youngest at age 15 and the oldest 
at 57. The respondents were predominantly male, with 77.1 percent identifying as male, 22.5 percent 
identifying as female, and 0.4 percent choosing not to answer. The respondents came from 138 districts and 
municipalities in Indonesia.

The media workers participating in the study were predominantly permanent employees (44.2 percent), 
followed by contract employees (29.9 percent), freelancers (18.8 percent), contributors (4.0 percent) and 
otherwise employed (2.7 percent). They have been working for the most part between 1 to 4 years (54.7 
percent), with the rest having worked anywhere from 5-9 years (25.1 percent), 10-14 years (13.4 percent), 15-
19 years (4.7 persen), to over 20 years (2.1 percent).

Gender

Chose not to answer

Female

Male

Employment Status

Others

contributor

Contract Employee

Permanent Employee
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Economic impact

AJI-IFJ study in 38 cities where AJI Kota has been established, as well as in social 
media networks, has revealed a number of findings, including the fact that as many as 
83.5 percent of respondents reported economic impact from the pandemic, while only 
16.5 percent reported no impact. The impact took the form of cuts on contributors fees 
(53.9 percent), pay cuts (24.7 percent), layoff (5.9 percent), suspension (4.1 percent) 
and others.

Along with the pay cuts and reduced remuneration during the pandemic, the media 
workers are also faced with significant health risk, as 62.9 percent claimed that they 
had been equipped with personal protection equipment (PPE) by the company and 
37.1 percent respondents reported that their company had not provided them with PPE 
to work in the time of pandemic.

Length of employment in media company 

Does the COVID-19 pandemic have an impact on your economy?

More than 20 years

15-19 years

5-9 years

10-14 years

1-4 years

No

Yes
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Not only did they fail at providing their workers with PPE, media companies also did not offer facilities for 
rapid test and swab test. As many as 63.8 percent of respondents claimed that their companies had not provided 
such facilities, and only 23.9 percent reported that they were given rapid test or swab test. The rest of the 
respondents, as many as 12.4 percent claimed that they had no knowledge of it.

Does your company provide you with 
Personal Protection Equipment (PPE) during the pandemic?

No

Yes

Does your company provide the workers 
with rapid test/swab test services?

No

Yes

Don't know
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Despite the lack of PPE and COVID-19 testing facilities, most of the respondents 
reported that the media company where they work has enforced COVID-19 health 
protocols (75 percent).  Nevertheless, some media workers claimed that their 
company has no COVID-19 protocols in place (15.4 percent) while the rest said they 
had no knowledge of it (9.6 percent).

Shift in work arrangement

The challenges of the pandemic have had a massive impact on the arrangement and 
approaches by which media workers carry out their function. Almost all of the 
respondents reported such impact (94.2 percent). Only a few of the respondents 
reported no change in their work arrangement and methods (5.8 percent).

Does your company enforce 
health protocols for COVID-19? 

Does COVID-19 have an impact on your 
work arrangement and approach?

Don't know

No

No

Yes

Yes
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Inevitably, the COVID-19 pandemic has been a cause of significant amount of concerns for media workers. The 
study mapped out a list of concerns identified by the respondents, from fear of contracting coronavirus, 
concerns about less than optimum work performance, reduced income, to loss of employment. 

Loss of employment through layoff remains a serious threat for media workers. As many as 74.9 percent of the 
respondents reported that they do not have a union in their company. Only 25.1 percent of respondents reported 
that there is a union in their media company. 

The respondents also reported an interesting fact about working during the pandemic. Despite changes to work 
arrangements and approaches for the majority of media workers, more than half of the respondents reported that 
they remained productive at work (55.1 percent) while some even claimed they became more productive (3.4 
percent) during the pandemic. The other 41.5 percent of respondents reported reduced productivity during the 
pandemic. 

How is your work productivity during the pandemic?

Is there a union in your company?

More productivity

Less productivity

No

Yes

Same productivity
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Pressing need for union 

The absence of union in media companies leads to issues in labor dispute resolution, as 
employees are forced to advocate for themselves in the event of such disputes or 
layoff. The lack of unions and the respondents' minimal participation in such 
organization constitute a serious issue in light of the additional labor issues faced by 
the media industry during the pandemic.

The study revealed that even among media workers who have joined a union, the 
majority claimed that they did not know that unions are in position to assist its 
members during the pandemic (61.2 percent). Meanwhile, other respondents reported 
that they felt that the union had helped them during the pandemic (27.3 percent), while 
the rest claimed that the unions had not been helpful (11.5 percent). Strengthening both 
the presence and role of unions during the pandemic appeared to have been an issue in 
itself, as the respondents' reports indicated.

Lacking the presence and action of unions during COVID-19 pandemic, most 
respondents reported that they found membership in professional organizations to be 
helpful. As many as 70.8 percent of respondents belong to professional organizations, 
while 29.2 percent are not affiliated with any journalist organizations. The respondents 
hold membership to a variety of organizations from AJI (59.9 percent), Indonesian 
Journalist Association (Persatuan Wartawan Indonesia, 16.4 percent), Indonesian TV 
Journalist Association (Ikatan Jurnalis TV Indonesia 7.5 percent), and Indonesian 
Photojournalist (Pewarta Foto Indonesia 3.3 percent), among others.

The study survey indicated that the majority of respondents claimed that they did not 
know if there is a union in their company (44.6 percent), had never been invited to join 
a union (16.7 percent), and – this fact is particularly disconcerting – did not know the 
benefit of a union (8.4 percent), among other findings. The media workers' lack of 
understanding of unions and their benefits indicates that there is a need to develop 
media workers' literacy on this issue. Outreach and education on union affairs has 
become a pressing need during the pandemic.

Are you a member of journalist organization?

No

Yes
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In light of the findings, which indicated that the pandemic has had a tremendous 
impact on the media workers employment, including cutbacks to contributors' pay 
(53.9 percent), salary reduction (24.7 percent), layoff (5.9 percent), and suspension 
(4.1 percent), among others, it is imperative and crucial that revitalization of unions be 
accomplished.  This is particularly important given that not many journalist 
organizations are equipped with a special division dedicated to labor dispute 
settlement. 

The interests of non-journalist media workers can only be accommodated if a union is 
established in each media organization, to represent the employees, bridging each 
party in the event of a labor dispute, which has occurred with increasing frequency 
during the pandemic. The pandemic undoubtedly has turned out to be a crucial 
moment in the development of unions in media corporations. 

Aloysius Budi Kurniawan 

In addition, professional journalism organizations only accommodate the interests of 
journalists, while the media industry operates with the contribution of other 
professionals including layouters, graphic designers, research and development staff, 
marketing staff, account executives, general affairs staff, and many others. 

Report writer 

AJI Indonesia Labor Affairs Coordinator

The survey revealed that the majority of respondents that belonged to professional 
organizations reported they found the organization to be very helpful during the 
pandemic. The respondents also conveyed their expectations of unions and 
professional organizations for journalists in the time of pandemic. 
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